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John Wanamaker (1838 – 1922)
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Artificiële Intelligentie 
biedt oplossingen
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Breng de data in 
kaart, en zorg 
voor de juiste

connecties
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Data on ALL customer touchpoints
Ø Online & offline
Ø Use cookies & policies (UTM tags)

Consolidate into a single 
source for further analysis

Data quality is a 24/7 task
Ø Up to date
Ø Precise & timestamped
Ø Descriptive
Ø Categorised (ie campaigns)



Via een online platform 
(bv Canda.ai) 

worden alle databronnen 
geconnecteerd.



Conversie of succes bepalen is key !



Volume is a challenge









A.I. helpt om de marketing & sales strategie te optimaliseren
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Customer Journey Mapping: Benefits

ImpactEfficiency PersonalizationKYC
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